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Product

Data Matrix

Operation Analysis
Poal Tife Ciata FE A= Updated Features Ising Tips
Store Owerview j:@ IJ__l_ rj % %*J-L = [2014-08-06]Real Time Data
Store Traffic Source IE ;-i:#ﬂ = [2014-05-06]Fraduct Analysis

: oy :
Store Decoration = [2014-03-21]5tore Traffic Analysis
Products Analysis tﬂﬁﬁﬂﬁ%ﬁ = [2014-01-20]Product Traffic Analysis
Discowver Business
Category Intelligence
ST e B e Discover Your Business Business Analysis

Search Kewywords Analysis

Customer sllpport . ‘ -

Your Store Analysis

3

Trade flow Transactions, Comp... Store Ranking, Traffic Flow, Tran...

Help center
Give feedback

O Keyword Analysis

b High Performing & Low Perfor...

Product Analysis
@ EIET AN T

Product Performance, Product F...

IERIBERETFIE R
FHLthEEENTRER. FFEiTasur

Product Selector Pro
p [ ] L

h E Hot products, Up and Coming ...

Real Time Data

© B

Feal Time Traffic, Real Time Tra...



A IE Industry Intelligence
{T}m E ﬁ Trade flow, Transactions, Comp

R
i%iﬁﬁﬂﬂ;‘z%m%é& TR, gl . TOP)EH.
KIEZ o010, w0 DA T2 AT 2KEH il as:, %T:P%
*ﬁﬂ,ﬁ%ﬁﬁ B, —1MH. = PHBE .



http://datamatrix.alibaba.com/index.htm
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T, R FEAAN T S AR,
TR ATIE A

The category you chose is; | Apparel Accessories | = —\/ Select date Last 7 days ~

Category overy e Blue Sea categoary

Category data

Your store’s traffic flow

Your stores paid orders Market analysis
analysis
Pavment armount Fay success order Supply and demand
Wisitors Rate | FPade views ratio
ratio rate inde:x
Last ¥ davs average 18.93% 289.3% 22.37T% 25.93% 124 B7%
Increase from the previous statistical
4+ -3 BZ2% & -0.91% + -2.7% 4 -2.59% 4+ 3.88%

periad
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Elue Sea category

The category yvou chose is: Apparel Accessaries ™ Select date Last 7 days

Selected category

Apparel & ACcCessories L - Apparel Accessories Arm Warn

Avtomobiles & Motorcyeles PAen's Clothing Belis
Ecauty & Health Movelty & Special Use Cumimerk:
Computer & Office = Other Apparel Earmuffs
Construction & Real Estate Sewing supplies Evewear &
Consumer Electronics Weddings & Events Gloves & |
Customized Products | [Women's Clothing Handkercl
Electrical Equipment & Supp Hats & Ca
Electronic Componenis & Su Headwear
Food Scarf, Hat
Furniture Scarves &
Hair & Accessories Suspende
Hardware Ties

Home & Garden -~




R TRLOEUN,
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Category data

YWour store’s traffic flow

Your stores paid orders Market analysis
analysis
Favment armount Fay success arder Supply and demand
Wisitors Rate | Page wview ratio
ratio rate index
Last ¥ davs average 23.595% 12.44% 13.98% 21.0% 58.91%
Increase from the previous statistical
+ 6.12% 4+ 0.73% + 2.259% 4+ 1.69% + -5.25%
period

ST BEAF R ST thismi&E 55

HEE SR i e == v REAFEN L BB REZELT ¥ S bR HEied

== W e =3 =] 23 .85% 12 44% 13 598% 21 0% A8 91 %

kb kS + 618% +* 0.73% + 3.25% + 1.69% 4+ -5.35%
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BUL . LR mEGEE . W E S,

Recent trends in each category

Trends chart Detailed data report e b = T T —
NS V] 7N
Wisitors Rate Fayment amount ratio Fage view ratio Fay success order rate Supply and demand index
23.5 /
23.4 ¥
-
z3.2 e
z3.0
Jan 23 BELR-EY lan =5, 2015 Jan 26 Jan 27 dan 28 Jan 29
- Apparel Accessaories 23.75

n Apparel Accessories E Select category - E Select category - “ou can choose up to 3



“isitors Rate Fayment amount ratio Fage view ratio Fay success order rate Supply and demand index

=20
a0 = - o - - - -
0
E-3 - L ] L ] £ L £
=t / /
= L [ ] L & L L
u}
an 235 Jan =4 an =25 Jan 26 Jan 27 Jan 28 Jan 29
- Ap/parel Accessaories . Wrormen's Zlothing - weddings & Events
n Apparel Accessaries E Apparel & Accessa.,. | - E Apparel & Accesso.., | w Yau can choose upto 3

L~
WA ANAL T Tl 247 PR AR,
XF EEAS ATV ZE FE b




3. E@HEIRIA: BT VAR & I E) B
W%%%ﬁﬁ%% #ETMmﬁﬁiﬁTﬁ

uT

Trends chart 4=t 30 days of data

Dietailed data re part

Your store’s traffic flow analysis Your stores paid orders Market analysis

“isitors Rate FPage wiew ratio Fayrment amount ratio Faid orders ratio Supply and demand index
2015-01-23 23.43% 12.37 % 12.9% 2027 % 59.12%
2015-01-24 23.75% 12.23% 13.96% 21.31% 5217 %
2015-01-25 23.75% 12.2% 13.43% 19.97 % 59.43%
2015-01-26 2317 % 12.49% 14.33% 20,41 % 59.86%
2015-01-27 23.24% 12.54% 14.45% 21.78% S9.19%
2015-01-25 23.79% 1267 % 13.97 % 21.39% 57 .82%

2015-01-29 2377 % 12.595% 14.83% 21.89% S7.F8%
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2. IigiTik

Category overview

Last ¥ davs b

What are Blue Market categories?

The Blue Market is a data set which highlights areas where competition is
less, but full of potential new business opportunities. Take some time to
explore this data and uncover a gap in the market that your store can fill!



Blue Market categories

The following are all Blue Market categories. These highlighted areas represent pas of the market where competition is low, Click to view
more details.

%&Dﬂ'
Do T
A ”’“@f@ﬁt TR TEFHE N

Click circle toWwiew
category details




Blue Market subcategories

Beauty & Health

Name of subcategorny

Hair Care & Styling = Styling Froducts = Hair Spravs

mMakeup = Face = Bronzers & Highlighters

Hair Care & Styling = Styling Tools = Wrap

Makeup = Lips = Lip Balm

Makeup = Makeup Tools & Accessaries = Evebrow Stencils

Makeup = Eves = Concealer & Base

Hair Care & Styling = Siyling Tools = Brushes

Makeup = Eves = Evelash Growth Treatments

Hair Care & Stvling = Styling Products = Braid Maintenancy

Y¥ou can search for specific Blue Market categoaries

Supphy and demand index Cperations

35 23% View category details
19.74% “Wiew category details
32.01% Wiew category details
40,1 2% Wiew category details
11.8% Wiew category details

Wiew category details

Makeup = Face = Concealer

G 2

2 A AT oy, HePEH SIS .
WA T, AATR R R, ECEZ |
RHL: AR AL BET SRR T, B |
RN, e Ak :
Gota F'age| | Go



]\i [ | g% Product Selector Pro
nn Hot products, Up and Coming ...
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1. #$H
Product Selector Pro

Best selling products Maost searched for products

FAHFF AT, TOPEZORE filt TETIARY PRI MR . X LA 2EHY
PR JEME . DASOX 0 0 2RI HRFAL, %%%%\\\\‘

TARIEEZMA G, de h PR Ry i S TR
5, ATDURIESESER A/, PEEE AT R, RS 5
RATR . T i




Category

| vesterday

EEs=/FRTRECS: - Cc:untr}rl Glokal \_i‘| D atetime * Download the last 20 days of data

Sales performance (the bigger the heat circle is, the higher the product sales are). HT‘I‘I‘ETJTOPEF/{L%‘% EI/‘J Fll:l{]%
atS ’ =

= Tl FTOPHE H i —Ek

wi o . i TE T S N 73 = N OEE
glﬂi::mnetltlﬂn is low BEET BBl cCompetition is high & %{@ﬁ, %ﬁ%{@%o

Your sales: 9621

Competition:

high

Click a circle
of the produc

Competition is lo
Competition is

B KT, B

Y,

3 A R4 2N

to wieww the details |
i T

blouse
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Related products

The circle size represents your store's sales figures, i.e., the bigger the circle is, the higher your sales are. The connecting line

represents the amount of buyers currently following both of the linked products, i.e., the thicker the line is, the more followers
these products share. { Followers denotes users who have clicked, viewed or bought a product.

Competition is low 7 Bl competition is high

SRR . e, WASKRU R . JELGHO, 7 577 it TR Y G BB

BRI SE . Al SRR N . [RIBBOR, Ssllim; P RoRs
GO, BUERLL, S ENEL BT, D,

2. TAR R MBI R DASL, ER RZOCH S i LA 15, T RE Y

MHY o 1 XH L ey H e HH TL e AR A2 B A



Most popular attributes

The circle size represents yvour store's sales figures, i.e. the bigager the circle is, the higher vour sales are.

Most popular attributes. (Click the '+ to see more details. Click '-' to see less details) You c: dit the attributes which a

are
displayec

FA IS T A
decoration E]/J)E‘ I‘_&L m\T—J_:H'
S A LAEHTOP
tabric type rtarial B dresseslingih EH(‘%%E/J)% iﬁ
pattertiype - 4 sleeve length ,m_mh 737[%”&%_
ﬂ brand name i{é‘” ““ﬂ:}:
Je P (Y R K
ﬂ wais %ﬁi%ﬁi“%ﬁ’
qapdel ] — 2Bt R I
ﬂ neckline e silh théeeve style @Rﬁzﬁ'ﬁﬁj\%
@ colorstyle /| — -

@ style

B AR FER LM R, EF KRB S, 1AM MmN S EHTRIEAE,

=TIy He A o B rﬁhﬂ;‘ﬁ':#iﬁ:_n'l/?



TOP SR TE * FEFEEEE
BEEEmETT | FaeteEEmn
HusEE ( mE+-EFTESEE . s-taEEE ) | SakiESEEiTide.

\ | s i
b neckline [ e
S model r’;&ress«es length

_.'-5|ee~.re length
o style ™

chiffon

Iors t%rc-a dcl

jersey



. dress#ignyet:, Sl SRR AER]. Fla: #hirKE:
TomiEy; R F25; K BEELE minidE.

DAZE & HCRIMAFIE, Cfermim Bk, e kKR mmtls. [
WRTLA T 2] H ar e g/ e, O k.
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Hot selling attributes combination

Same color represent a class of property portfolio, accounting for the greater color represents more sales. ¥You can combine

the supply of goods were selected based on combinations of attributes.

FAmE
TR
knitting Cotton Empire = JI‘%QHA,
Empire A IF) 23
FE—%
i, P
R &
 Organzs iﬁzg .
AR
Bohemian _ %I, ﬁ
Character | : %‘)%‘I‘izﬂ
- i

Qorganza

Ball Gown




Same color represent a class of property portfolio, accounting for the greater color represents more sales. You can combine

the supply of goods were selected based on combinations of attributes.
L
T E A

A - P AREAET

Hot selling attributes combination 5 éiﬁt%’él—%ﬁ

1 fl:j:’ﬁE
wve recamimend that wvou select the 2-3 nn "T °

comhbination of attributes to search

antrast Colo
Sleeve Length:Sleeveless

Style:Bohemian

Sleeve Style.Spaghetti Strap

Chiffon

Dresses Length:Ankle-Length

Material:Silk

I
i
&
1
&
Pleated O

Fabric Tvpe:Chiffan

Search selected keywords

.
organza I
e \ Ball Gowwn
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Product Selector Pro

PAEMITIL. TOPEE

yducts

2z A

155

Most searched for products

CH ml

SRR A B, KRB

CETT R RS, X



Most searched for keywords

Most searched for keywords

Category | Apparel & Accessories - Country

Yesterday el

Sales performance (the bigger the heat circle is, the higher the product sales are).

pants
- costurme
dlasses
jacket - dress
bikiri
west
skirt cown
bira
hoodie
t-=hirt sock
slegvwe
hoody zet
t=hirt
hair lace

Glalkal ol

sunalasse..

jogoer

jumpsuait
shoarts
top
polo
jeans dglowve
bag
shirt
cap
sport
clothes .
clothing
nike

tie

Cratetime

* Download the last 20 days of data

1l FTOPHE Kixii—B
TR TOPHAE 1) i 2k,

B, PR EEOR .,
s —

sweater
sweatshi. .
suit
=witms Uit
blazer undermwea.. L
coat
Wit ear hat
lingerie scart
legging
belt cardigan



7
Related products

Related products

The bigger the circle is, the more searches the product has received. The thicker the line iz, the maore buyers have searched for

both of the connected products.

EZGH, FoR R CHIAA,
N ER AR B LK%
o IR, R

I ag —\/

top
cress

skirt

shirt



Most searched attributes

Most searched attributes * Download the last 30 days of data

The kbigger the circle is, the more searches the product has received.

mdost searched attributes (Click the '+ to see more details. Click '-* to see less detailsovou can edit the attributes which are

AR IR EIE. Sl SR AEIT

TOPHR Y EEAE, middi-5 T ANGE JE 1k

(H. mITE R VR R O s 8 3 s
[ — 2B e s P AR R 1 S

- ace Type
ﬁ""" ‘@isityvienlor

&:_-;,_ Foloric Gk e

o other

e Silhouette

Size

° sleeve UEARIRESSES Lenath



Most searched attributes #* Download the last 30 days of data

The kigger the circle is, the more searches the product has received.

Most searched attributes (Click the '+ to see more details. Click '-' to see less detailsovou can edit the attributes which are
displayed.

Type

-calor D
. %/'Eﬁalsth—ne -
: o Y

rum pe

Pall Gow.

Sleesveless 1"‘

Half



=L antiE

() BRHH TN, R
B SINUIAEL FIONS TR SRR
@) WRAS PRI, R AR
SA SIS WA RS FRRAK N GRRA
(3)  WTHHEL: PRI, % R

(4)  TERRH AL TR B, AR

SHGA, 552 L.



IEE g \ﬂﬁﬁ & Reywore. fnalysis
Iu . High Performing & Low Perfor...

A SRR L, AT AN E A T IR 30 KL
R i,
TR . SR, AR R A



1. FREERR

Search Erand keywords Searchers Searches Click-through rate
keyword - — x e
dress 148523 1,398 255 32.08%
vestidos 168,243 1,071,702 2EB.39%
wedding dress 105,443 598,131 43832
women dress 129, 800 806,005 29 46%

Successtul conversion

rate =

0.18%

0.34%

0442

(1) #38. WIh. TR ERRPR R, BT,
(2) s BIROR T BOAT DASEY

Competition

s
-

a5

21

81

Gl

Top 2 most active

countries

RUL.ERLIS

ER.ES,CL

LS ER.RL!

LS, CELT



2. ERIHIRIE
(1) sk IR, fegE Tl T KR EE A B KRR,
, ﬁ(g%g:ﬁﬁ’ﬂ KN B30 RAZHTOPI E K, A RAJT T Tl E 2
\ ﬁ%) .

Category: ¢ &ll categories &) | Apparel & Lccess... - Country | Glokbal ot Datetime  Last 7 days e
| Global |
Search: Search Australia # Download the last 20 days of data
Erazil
| Canada [
Erand keywords:¥ou are forbidden to sell or promote products whil gpain & legal authorization for. 1f you do not
hawve authorization to sell a brand, then you are not allowed to mem groqca [in your product names, e.g. using the
keyword "Zara 2014°, without the correct authorization from the brar ;_ . la's brand rights. If yvou viclate this rule
you will receive a penalty. The brand names mentioned on this page s r = & only. Before using brands in your
product names, please check that you are legally allowed to do so.| "2~ lible for any infringement of copyright oy

Fussian Federation
| United Kingdaom

its sellers.

Search Erand keywords Searchers Searches click-through rat| United States lon Competition Top 3 most active
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A AEFEALE— Ml R EERRCR

Category: {3 &all categories & | Apparel & bLccess... = Country | Global

T

Cratetime | Lgst 7

clays

Search:

Erand keywords:vou are forbid
have authorization to sell a braj
keyword 'Zara 2014, without th
wou will receive a penalty. The B
product names, please check th
its sellers.

search Brand keywords s

keywaord =

dress

Select a category

Avtomoebiles & Motoroycles
Beauty & Health

Computer & Office
Construction & Real Estate
Consumer Electronics
Customized Products
Electrical Equipment & Supp
Electronic Components & Su
Food

Furniture

Hair & Accessories
Hardware

|

|Apparel Accessories
[ |Men's Clothing
[Movelty & Special Use
|Other aApparel

| Sewing Supplies
|Weddings & Events
|'Women's Clothing

fta

oy
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EBrand keywords:vou are forbidden to sell or promote products which yvou do not have the legal authorization for. If yvou do not
have authorization to sell a brand, then you are not allowed to mention that brand's name in your product names, e.g. using the
keyword 'Fara 2014, without the correct autharization from the brand, is infringing on Zara's brand rights. 1f you violate this rule
vou will receive a penalty. The brand names mentioned on this page are for your reference only. Eefore using brands in your

product names, please check that yvou are legally allowed to do so. alibaba is not responsikle for any infringement of copyright by
its sellers.
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Hot keywords Up and coming keywords Cold Keywords

Category: < &l categories & Apparel & Access.. | - Country | Glabal o Datetime | Last 7 days -
Search Erand kewvwords Searchers Searches Click-through rate  Successful conversion Competition Top 3 most active
keywaord = = = = rate = = countries
dress 148,523 1,298,255 32.08% 0.18% a5 RLULER, LS
vestidos 168,242 1,071,702 28.39% 0.34% 21 ER.ES,CL
wedding dress 105,443 898131 43.83% 0.08% 81 LS. BER.RL

women dress 129,800 866,005 29462 044 % Gl LS, CELT
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knes-lengih dress ™
jackel winter wormean (]
basketoall L5
christmas costumes [y ]
ugg boots N

i PR EHE AR

Daseaball cap I~
fashion I~
real madnd [

=3F [=] wi@: misr= [=]
SStEal
HETAS S MEENC  SHEES REWEkES Raah
2932 3r.ain 32.22% 0.12% 176
4,686 37 768 34 66% 0 26% 105
5,578 37. 710 17.55% 0.21% 44
4,315 37 605 20.04%% 0.43% T4
11,524 3r.559 5.10%: 0.15% o
7.613 37.520 36.37% 1.17% 56
4675 3ar.a31 18.21% 0. 14% 123
2853 AT 2532 42 .49% 1.25% 31

+ TREES AR
TOPIAMIEIR

RL.BY BR

RIL.SE, LA

RLU.BR.AR

RUUABY

UsS RU.GE

BR.RLULES

RLU.BR,SM

ES.RU.EBR
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(1) & mAFE (Brand keywords): W2 SN[, SEILRRIM A&
BT, T R AR R B B AT . )

(2) BREH(Searches): 1 21% KA R E G T HdE AL B S 1521 X
D& -

(3E>l B Z NS (Searchers) : #Z1%Z K I NEN & 2 0 251521 1Y
OPNE 8

(4) Rifr#(Click-through rate): #51% 5 H 1A J5 H R dE AR i DUIRI Y
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(5) HIAZFE4LZE(Successful conversion): &8 IR R I A AL
(6) FEHIEE: T IR BALATE SR, HEF: Fridkint 8 B NG
R R B R| R 'G HH R e K™ i B/ BT i 1R B N KPR NS I (H
PN L EL

(7) TOP3#48 % (TOP3 most active country) : Firikit[a] BN R E
e TOP3E .




Search keywordBrand keywords = Searches = Keywords increase in popularity = Products rate of exposure= Sellers rate of exposure =

dress 1,398,255 3.89% T.25% 3.12%
vestidos 1,071,702 -2.18% 2.99% 3.55%
wedding dress 508,131 -5.76% -3.74A% -1.m9%
women dress 866,005 -12.12% -240% 0.08%
dresses 816,853 5.617%% 4.10% 3.50%
naarteA 663,622 -7.28% 0.97% 3.79%

nnartee 506,214 -7.94% 0.25% 0.69%
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(8) KI5 (Searches) : 182 1% KR TR BN 1 B AL HE S 4521 A9 %)
N

(9) BERIZBENTIE B (Keywords increase in popularity) : T2} [a] B h &
THEZRIEEE Y — B E) B

(10) BBYCH %K I8 B (Products rate of exposure): T et [E] B N &K
PSRRI R LA Y b B 1) B N B ORI B R i O R S

(11) BRIGSEZEHE K IR BE (Sellers rate of exposure ): e i) Bz PN 4 K
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Hot keywords Up and coming keywords Cold Keywards

REES ST RERITE 4 P R

Pt B i

ik | R - B (mE [=] mid: | migr= [-] mesamssmE: 113 [-]
- e b s ¥ T EA IR
R TS L B ATt b oy e FEhEdE - wEANS
mac makeup Y 4.35% 1,786 1.380
lithe black dress hamging e 100.0:0% 1,422 1.032
ps4 | 40.00% 1,245 1.114

k| » Go to Page Go
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. AliExpress: 3238 W /R 2% 3%
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https://www.kickstarter.com/

Wish K& _L#r, i&am: 1:2:3i%m,

) 1.884~"m, NFTBE. $UEL;

Wishi%m 2. EHMFGR, Wsummer dress, DE;

JMTEBETR, INELATRS, NiEERDN, FESHITEE.
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