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Product Managemeant Transactions My Store » Fromotions Crata Matrix

Operation Analysis

Real Tirme Data mﬁ Using Tips

Store Owverviews j:ﬁ IJj i Ii % %*J-L m [201 4-08-06]Real Time Data

i
Store Traffic Source T_E _Cl_ 21%.3&'% = [2014-05-06]Product Analysis
Store Decoratian 4 o I 1 m [2014-02-21]5tare Traffic Analysis
Froducts Analyvsis tJJE.Eﬁ?E?Aﬁ w [2014-01-20]Product Traffic Analysis

Discover Business

Category Intellioence

e ot et Discover Your Business Business Analysis

Search Keyvwords Analvsis

Industry Intelligence E Your Store Analysis

Trade flow, Transactions, Comp...

Customer support . -
s

Store Ranking, Traffic Flow, Tran...

Help center
Give feedback
Keyword Analysis Procduct Analysis

@& ERBEARIE | + X High Performing & Low Perfor...

Product Performance, Product F...

=R FULE P iR
FHlthEeRNEE. FEiT A

: S
: Product Selector Pro
= X

n E Hot products, Up and Coming ...

Real Time Data

© B

Feal Time Traffic, BEeal Time Tra...
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Categary overview Blue Sea category

Last 7 daws

What are Blue Market categories?

The Blue Market is a data set which highlights areas where competition is less,
but full of potential new business opportunities. Take some time to explore this
data and uncover a gap in the market that your store can fill!



EBlue Market categories

The following are all Blue Market categories. These highlighted areas represent parts of the market where competition is low. Click to wigw
more detail=s.

T

Computer & Office

Supply and demand

indexG2.13%

1ARHE — AT W R, EBFEES
ISR, WEEER, FonTE N

Click circle tovWiew
category details




Blue Market subcategories

Beauty & Health

Mame of subcategorny

Hair Care & Styling = Styling Products = Hair Sprays

Makeup = Face = Bronzers & Highlighters

Hair Care & Styling = Styling Tools = wWrap

mMakeup = Lips = Lip Balm

Makeup = Makeup Tools & Accessories = Evebrow Stencils

Malkeup = Eyes = ZToncealer & Base

You can search for specific Blue Market categories

Supphr and demand index

Cperations

35 23% Wiewy category details
19.74% Wiewy category details
32.01% WViewy category details
40.1 2% Wiewy category details
11.8% Wiewy category details

Hair Zare & Styling = Styling Tools = Brushes

Makeup = Eves = Eyvelash Growth Treatments

Hair Care & Styling = Styling Products = Braid Maintenancy

Wiewr category details

BN AT AN A, B E S
WA, kﬁﬁﬁﬁ%,%mﬁg
FIAL; X NATI L FS Fe E0A%, Ut
H 5% 4 BN, BRI ERK

ils

il=s

ils

Makeup = Face = Concealer

FaTT%

=oto Page |

e categary details

|G-u:|-
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Mame of subcategory

Hair Care & Stling = Styling Products = Hair Sprays

mMakeup = Face = Bronzers & Highlighters

Hair Care & Styling = Styling Tools = Wyrap

mMakeup = Lips = Lip Balm

mMakeup = Makeup Tools & Accessories = Evehrow Stencils

mMakeup = Eyes = Concealer & Base

Hair Care & Styling = Styling Tools = Brushes

Makeup = Eves = Eyelash Growth Treatments

Hair Care & Styling = Styling Products = Braid Maintenance

Supply and demand index

35.23%

19.74%

22.01%

40.12%

11.8%

16.62%

20.45%

43.56%

54.53%

Operations

Wiewy category details

Yiew categony details

Yiew category details

Wiewy category details

Wiew category details

Yiew category details

Wiew category details

Wiew category details

Yiew category details
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FProduct Selector Pro

Best selling products Most searched for products
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Category EEs=/EEIRECE - Cc:untr}rl Glokal w, D atetime ¥ Download the last 30 days of data

!‘-.-fESterdaj..r _1_| ’fTJ_k-FTOP.%EiJ\_ 'EX
Sales performance (the bigger the heat circle is, the higher the product sales are). H‘J‘IEﬂTOP““%I% E/J DDD’Q’
iti is | ' iti is high
glul:‘i:mﬂetltlcm is low BEEY P competition is high &2 i_j( %ﬁitlﬁj °
Your sales: 5621 ’-_‘K @t{t%ﬁ%‘ rﬁ /Et ’-_‘K /@t
Competition: Competition is o
] Competition is S e 9
high

Click a circle to wiew the details

of the product

intimate..

rbhine sto: &



=g bEE

FRATFRBL:  FridedT b s i [A] e

+

PIRIXS M AR AR BT T AL

WL AEH: P AT\ ik i [A] 7 [
TR E: AT ML kR (R YE

o R A

A, %ﬁ&xﬂ%ﬁ%ﬁﬁﬁ%@Fﬁ
, TREUBOR A ok

W,%iﬁﬁ%o

N R T T SE R SR EEOX,



Related products

The circle size represents your store's sales figures, i.e., the bigger the circle is, the higher your sales are. The connecting line
represents the amount of buyers currently tollowing both of the linked products, i.e., the thicker the line is, the more followers
these products share. { Followers denotes users who have clicked, viewed or bought a product.

Competition is low T B <ompetition is high

KR R R e ST fh e %%E*E, T ESTR I PR PR i
BISC A P 50 ey TSRO NS o [ RBIROKR, s Eilm: PO RR S
FEOL, PUERLLL, ﬁiftb%@l, PR, S8RV

2.5% T ARG IR AN, BE RSO i I SE 2, IR EE
SEESE T MRS EATE F MRS RE TR AR A P A




Most popular attributes

The circle size represents your store's sales figures, i.e., the bigger the circle is, the higher your sales are.

Most popular attributes. (Click the '+' to see more details.

displayed

fabric type
pattern type

o wais
od'gﬁrclel

neckline

Click '-" to

decoration

material

° silh tﬂfeje L /ﬁz)% r/fkb %@FF

see |less details) ¥You can edit the attributes which are

A %‘é?ﬁ%%ﬁ
MR, Aihe s
‘iliﬁ§}>T0P““ﬁ%
dresses length E‘]E'fﬁ’fﬁ, /'{_:_(L—l'
: g length =1 u W 62 1
°brancl name /on R \ AF}%T

{EL Y Bl BOR FR

lﬂ%itm, Hj—
KEEAE L R

o

M color style T

3EPXIEBE I FGE MR, BE XA
al D] A AV o5 H.

R LAY 322

PRI &

, FERAT i 58 B IH S /Mt &,
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neckline L e e
e model r‘yéresses. length

"-5|ee1.ﬂe length |
e style ™

chiffon
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came color represent a class of property portfolio, accounting for the greater color represents more sales. ¥You can combine

the supply of goods were selected based on combinations of attributes.

Bohemian

COrganza

Character

AR
NG R
M5,

H =] 20
L —RK
S, B
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(e
CIYN=E




Same color represent a class of property portfolio, accounting for the greater color represents more sales. You can combine

the supply of goods were selected based on combinations of attributes.

e A

A - — AT

Hot selling attributes combination £ lé:? Lﬁt%ﬁﬁ

R .

Wwe recommend that vou select the 2-3
combination of attributes to search

antrast Colo
Sleeve Length:Sleeveless

Spagh etti .

Style:Bohemian
Sleeve Style:Spaghetti Strap

Rt Dresses Length:Ankle-Length

Material:Silk

Pleated

N A AN

Fahric Type:Chiffon

Search selected keywords

-
Crganza i
e ! Eall Gown
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Best selling products Most searched for products
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Most searched for keywords

Most searched for keywords

Cateqgory  Apparel & Accessories - Country | slobal |

vasterday *

Sales performance ithe bigger the heat circle is, the higher the product sales are).

Cratetime

pants sundglasse..
costume ¢
— logger jJmpsuit
jacket — dress shorts
bikini top
we st
Skirt C} O peelin y
bra jeans olowe
hoodie _
t-=hirt sock bag
sleeve
shirt
cap
hoody set sport
t=hirt
clothes .
ez o clothing
nike

tie

¥ Download the last 20 days of data

I RTOPE K &l —

=1
EX

[F TOPHAE Y 28,

pal

G

K, HAEEBOK.

i}
Tk

===

L sweater
sweatshi.. :
suit
Sawitmis it
blazer underwea .. i e
coat
S v e ar hat
lingerie SCcart
legging
belt cardigan




Related products

Related products

The kigger the circle is, the more searches the product has received. The thicker the line is, the more buyers have searched for

both of the connected products.

LG, R R ICE A A,
RT@%%?@&QBE’J;%E%
B, AH

aa —\/

o
cdress

sleirt

shirt



Most searched attributes

Most searched attributes * Download the last 30 days of data

The kigaer the circle is, the maore searches the product has received.

MMost searched attributes (Click the "+ to see more details. Click '=* to see less detailsovou can edit the attributes which are

At %?%MEEH’J)% "t il A BLE ST

TOPHIL & TEAE, mdi-~5 AT LGES & MR E -

ST E B VR e tj@%T%E%? EE [H
—RAGBAEI D UF R R

H—Tmage Type
ﬁf‘"e ‘asityleo|or

ﬁjﬁ Pt orioy Gikvin

o other

ﬁ Silhouette

Size

° sleeve ERRTRresses Lenath



Most searched attributes * Download the last 30 days of data

The bigaer the circle is, the more searches the product has received.

MMost searched attributes (Cliclke the '+ to see more details. Click '-' to see less details.vou can edit the attributes which are
cisplayed.

Type

/ | o i
LA @ SAraistline

Sleeveless }'

Half
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*% ? ‘ﬂ '93 *ﬁ ™ Kewnword Homlysis
3 1“ _— High Performing & Low Perfor...
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M)Mﬁ Mﬂ DO R RN, EDWAH T
(2) RIEHH Qﬁ(%?ﬁxﬁf CLHEF -

Search Brand keywords Searchers Searches Click-through rate  Successful conversion Competition Top 3 most active

keyword — — — = rate = - countries

dress 148,522 1,398,255 22.08% 0.18% a5 RU.BR,US

vestidos 168,243 1,071,702 28.39% 0.34% 21 ER,ES,CL

wvedding dress 105,44z 898,121 4z2.82% 0.08% a1 LS, ER.RL

women dress 129,800 866,003 29456% 0.44% Bl LS, CELT
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P 1) 75 2k

N

,I

Category: {» All categories & | Apparel & Access... | - Country | Global v Datetime | Last 7 days o
| Global |
Search: Search Australia #* Download the last 30 days of data
B razil
| Canada
Erand keywords:¥ou are forbidden to sell or promote products whil spain 2 legal authorization for. If you do not
have authorization to sell a brand, then you are not allowed to ment TR S | in your product names, e. g using the
keyword Zara 2014', without the correct authorization from the brai liraal la's brand rights. If you violate this rule
vou will receive a penalt_-,- The brand names mentioned on this pag-.—_ Ttaly = only. Before Ll'sing brands in your
!'_

product names, please check that vou are legally allowed to do so.

lible for any infringement of copyright by
its sellers.

| Russian Federation
| Lnited Kingdom
Search Brand kevwords Searchers Searches Click-through rati Linited States lon Competition Top 3 most active
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Category: {3 All categories (& | Apparel & Access... - Country | Global

o

Datetime | Last 7 days

Select a category
Search:

Automobiles & Motorcycles
Erand keywordsou are forbid| |Beauty & Health

have authorization to sell a bral |computer & office
keyword "Zara 2014, without th
you will receive a penalty. The b
product names, please check th

Construction & Real Estate
Consumer Electronics
Customized Products

its sellers. Electrical Equipment & Supp
) = Electronic Components & SL
Search Brand keywords s Food
Furniture
keyword - - i
> Hair & Accessories
Hardware

[ - n

cdress

|

Apparel Accessories

| IMen's Clothing
|Movelty & Special Use
(Other Apparel
[Sewing Supplies
[Weddings & Events
(Women's Clothing

bt

oy
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Search keywordBrand keywords % Searches = Keywords increase in popularity = Products rate of exposure = Sellers rate of exposure =
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