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1 FL3E 4 visual merchandising
3 Script Typeface 5 F4k

5 Hierarchy &%

7 Leading {71 SE

9 Serif Typeface #1%& F4k

11 Legibility Tt

13 Analogous £fi&,

15 Triadic =&

17 Cool Colors 4 &4

19 brand identity <& )/%iR 3]

2 Color Balance & % -Ff
4 Typography #HEf&
6 Kerning F# 18]I
8 Tracking F i8] 3E
10 Sans Serif Typeface FE4t#AK
12 Palette A&k
14 Complementary Z k&
16 Warm Colors B &4
18 Legibility) *Tizp
20 Logotype 54k LOGO
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