(BILE oL 58AM) £ LK

PSS EAEFFHR 2
FE—4E49: fTEAEEHT
% ax BRI b R ® 12 %
" L W 4+ %
2% |= i C ff R
oy ” | A=120 A=1.2 ok 239-241)
% | = |m )
¥E
i 7 B AR %R B AR R B 4%
# D% ARR L3
# ‘3"7"“"7«/
g 7 g A 3 HEPE PSP E IR R IT A | @% & RAFO A
o TR AL K AT Y 15 A A A
@ % A F 121k
4649 51
W % &K 3 %
A
* e 5 AT A R0
g SNBIEIRA T RETEH |44 2: R KRN ESH., 205, &
AR GLoE N
# 43 S iEH TIME

KR IRAE B 09 5h 35 £ 19]

Cross—border e—commerce
Package

International platform
Developing trend
Industrial development

Deve lopment rate
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