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management of the tourist industry to the outside world. 2. China’s goal is to earn US $ 10 billion foreign currency a
few years earlier than the target originally set for the year 2,000——an achievement that will place China among the
highest tourist developed countries in the world.

This will require a substantial change in our product—— transforming our market from the current overseas low-
consumers ;coming for sightseeing and visiting relatives to overseas high-consumers;coming for holiday-making,shop-
ping and convention travel.

Based on this,accelerating China’s tourism service into the orbit of the international standards is imperative. The
article, after elaborating four international standards,focuses on the forms of China’s entry into the orbit: First we
should acquire a knowledge of international standards through more intensive study and training,and then we must ad-
here to the quality consciousness of modern tourism service by implementing corresponding measures for quality con-
trol. This includes: 1. There is only good quality or bad quality ;there does not exist “better” quality or “worse” quali-
ty. 2. The best way to ensure quality is to take precautions against errors. 3. Unfolding a campaign of “impeccable ser-
vice”. 4. Be quality-conscious in cost and revenue,and make preparations for appropriate investment.

On the Basic Principles of the Evaluation

of Regional Tourism Resources
Yin Zesheng Song Guanfu

The evaluation of tourist resources is a very important step of tourist development. In this article,some basic prob-
lem such as data collection,content of evaluation and program of evaluate are expounded. A set of practicable methods
is produced also. Especially , we emphisize that the tourist resoures evaluation (TRE) is similar to but completely differ-
ent from the tourist development evaluation (TDE),we must make a clear distinction between them in program of e-
valuation.

A Secret to Success

—— An Investigation Report on Shenzhen's “Splendid China”,
“Chinese Ethnic Culture Village” and “the Window of the World”
by Li Hairui Wang Xinbin

Great successes have been achieved since Shenzhen's Splendid China,Chinese Ethnic Culture Village and the Win-
dow of the World were opened to public in 1989 one after another. This has led to a mania for building man-made
landscapes nationwide. However,not all the initators have won successes,why? What is the secret of the success gained
in Shenzhen's three landscape areas? The authors try to reveal this secret through an in-depth investigation and study.

Firstly,the advantageous location,sufficient tourist market and easy access to these destinations are the prerequi-
site for the success. Secondly , priority should be given to the planning. Before starting the construction,it is imperative
to determine the theme of the product according to the needs of the market,design meticulously every detail of the
product in the process of the construction so as to keep the product in high savor. Thirdly ,combining the management
with human touch and culture. Their perfect management of the restrooms in the landscape areas particularly deserves
praising. Fourthly,the high quality personnel structure is the foundation of the success. 30 percent of the personnel en-
gaged in the management are graduates from universities or colleges. The authors think that some of their experiences
are easy to learn,but some are not. However ,their market-oriented planning and design,human-centred management,
delicate conception of the landscape areas and mixed Chinese and western modes of management all serve as successful
experiences and references for the relevant departments to go by.

On “After the Taoist Thought Subsided,

the Landscape Literature Began to Prosper”
by Liu Degian
In the Period of China's South and North Dynasty,there was a famous literature theoretician named Liu Xie.
While discussing the development law of Chinese literature,he said,“ After the Taoist thought subsided,the landscape
literature began to prosper. ” This paper is a detailed explanation of the implication of this sentence.
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