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Welcome to Amazon.com

Books!

Chiie anillion titles,
convistently low prices.

(I you explore just one thing, make &t our personal notiicaton service. We think it's very cocll)

SPOTLIGHT! -~ AucusT 16TH
These are the books we love, offered at Amazon com low pnces. The spothght moves EVERY
day so please come often

One Mrrion TiTLES
Search Amazon com's rlhon title catalog by author, subject, title, keyword, and more... Or take
aloole at the books we recommend m over 20 categones... Check out our customer reviews and
the award wanners from the Hugo and IMebula to the Pulitzer and Mobel... and bestzellers are
30% off the publishers hst




-2AMAZON (T5igh) 3 EBIERIRE

1
-




2-1. Ebay : —FroRHeE

199599H, /R Kb, +HEHL LT, (PierreOmidyar) HIZAAK
L% Pezfl R G, @S E—NHEMul, A EReT: B AR Pezil R & Z
ﬁ}%‘ﬁ_é‘])zli’ ﬁ?fﬁ%eBayo

A0midyar? A R 2, eBaydEw S Wil, [RERMuE g I EPez R & . B
LU S5 o I R U E B R

INEERMET CAREER BEOGRAPHIES"

Pierre QOMIDYAR

T FLEFAN o FIF RLE - N




L [ g 0
) ¥
- | o
] ¥ b -
W . 3
| -

- h

= e = S

I

e i



3. MEER: iILXTREHEINER, SMEE
1999FF4], 5=, fl, B2BRIFIEEDS,




EZ%ESIRS AT, 19995,

NI ST ARREREE.

a1t 9000 5 =&

REEBRETT. TIEMmT. EfRn
1J. BIREHE. SFERPRIREFET
EARNESIRITIRSS




5. EH2-1 : Tz, JMsE. TR

=MW 220105354 H iz At Riut,
NHEE RNRESEHINEZR, LB
HE BRI NRRS ;

NERKISESENBEEE, SERE

2y ﬂ‘] BRI ER R,




5. KH2-2 : TEzeHIM. MR, TR

%@ altisncam T R PO , e
tuancom s . =23n% , O 2 N BEEA

“HI £ L wit=id oW O ENSERIE 10 =

q EiBE R LERR

g,',.--' (5/5@M)] LESRE
HE: * ' ’ EHlaxes g -y E ,ICEEZTHKES

‘ 499 24ngs5 =0.5km

IR B 5 ) 5 2 5 1AL
[1LFExRE] ZLEES

M & T s " = .
ikl KIEEAR , By

298 1B <. 5km
ZER

BR el ll- HE

iPmane Androdd  Ead

Cifid ) (19970 RAH RTINS Cikiad ] (V499! 44 18457L0PY < T
EEREOARI-ZARN KRihe-10A 8N [t EE ] iEE+s
%1, 2KHEEFHE , T
= ¥ 188 =i v 4898
- wes - i 9.8‘__ 26TF <0, 5k
Ein 2.1 T i T il k0
i . 0 4 7
HeeR1 eI MAAERE MEaT13 ei8es 04PKS o BUENBRLERNT! - XS s

. . FHMSE W) ' ~d [2/EBR]) EXKSEA



6. i

20125k

17: $12

N§ £

=, IRXVZE.

39

a5




1. EHE: HDEE WIS T~ @FEN

AMFEREARESZER AA507

13927 % i216(59) B A A
E = O uErE

"R T WRERARETENRSER  EEE T, " BIREAEEREECHRE
ARBEESIIESNSS P EiNREESIER I —FEFOREHEEER  ZdH 54+
EERNESA | BIARSRNEE, FF  MSEREREIT S, A24308 , 293
IRENEEREIE 20145 ESIRNEIETE,

@
..

A

HHEMZ RIS SE

R "B TRTERT , RERAEHFUMET, © SR, EUERABAE=TR
mzfengyun il i :
WTVE, EROMESERSE , Wl | hE WK,

-

EIE , 225 | piERE [ THEEE AT E | BRIEAEESEES00TT. B iaiing |
ROCE—SZLIRRYSR,

B 5007051400077 BIEHGm ek

FFE b5 | et RREmERE K | iCE I3 T SaEws,



TS
AMAZONHIEE.
EBAYRY—= _I AR gﬁ

FEEE: iR TeERMOER, SR

%*E . (ELRRbT
EH: EZ&Bl. JME. 1TE
BT 7E. TE. ARE,

ItRERHE: 7F8 WIS miEn

ﬁ/l\/ N L= !l%ﬂ_: .

1. /FRIEEEM, (EREREMESEEZIE!

2. AR TRZEaN: BB, &R, —

[

JI:IIII

87T

!

iR THASS



Electronic Commerce

A Managerial and Social
Networks Perspective

w 2012

Efraim Turban

David King / Jae Lee / Ting-Peng Liang
Deborrah Turban

N o=

Electronic

Commerce 2012

& Mamagerial pad Seris] Ketwerhs Proopective
Tih Esdistian

LT 7§ 55

FRSHTRAENR
(RHBHTHD)

MAEN - Wil | Erwim Tetan | | EERF
N - o | Dava King | | JOAGER SR )
HEE oo les | | AEBEEEE |

MEN | fRPELLE)
BNE - W8 [ Deboran Tuban | | IFREERRRCR |

HAR BAR SHONE




The process of buying, selling, or exchanging
products, services, or information via computer

= networks, including the Internet.
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