English for Careers 2 

Unit 5 Brand 
	Teaching objective

	After studying this unit, the students are able to master the key words and structures, and more importantly, to communicate for the following purposes:

· understanding something of häagen-dazs
· understanding something of franchising
· discussing brands 
· understanding and writing a leaflet
· brand loyalty survey 
· learning to speak 


	The method of approach 

	1. Discussing, listening, reading, presenting, and role-playing by the students;

2. Explanation and demonstration by the teacher;

3. After-class research and practice by the students.

	Unit content

	Reading A: Häagen-Dazs
Reading B: Sunshine Fast Food Franchising
Listening & Speaking: Discussing Brands
Writing: Leaflet
Mini-project: Brand Loyalty Survey
Learning Strategy: Learning to Speak

	Time requirement: 8-9 periods

	Unit Focus

flavor           franchise        dense            derive (vi/vt) from

ingredient        innovate        distinctive        exceptional

release


	Teaching procedures

This unit is arranged for a time span of 8 hours, during which a time limit is suggested for each step. Though it’s always important to keep a time limit in mind for each activity, a teacher should never stick to a rigid time plan in teaching, but rather follow a more flexible time table when dealing with unexpected in-class occurrences and make necessary adjustments accordingly. Note that not every step suggested here is a must in teaching. A teacher can make whatever changes he thinks necessary. 

	Hour 1:

  Course introduction    

45 minutes   
  

Warming-up  Task

20 minutes
Objective: Ss can identify different brand-naming methods. 
Steps:
• Ss read Warming-up Task. 

• Go through the brand-naming methods in the table with Ss. 

• Ask Ss to discuss with their partner to do the task. 

• Ask Ss to give their answers. 

• Give comments or explanations. 

Key: 
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Methods Examples
1. Use the name of a person, place or thing Ford, McDonald's
2. Make up a new word Sony, Google

3. Use the first letters of the full name (acronym) HSBC, KFC

4. Show the product or service of the company Pizza Hut

5. Use allusion by referring to a person, event or thing Nike

6 g's;‘ g ;?;;jg :: = the spiri of the company or the features| o o

7. Use a name that sounds foreign Haagen-Dazs




 
Background Information: 

Pizza Hut is an American restaurant chain and international franchise that offers different styles of pizza along with side dishes. 必胜客
Google originated from a misspelling of the word “googol”, meaning the number—one followed by one hundred zeros. 谷歌
McDonald’s, founded by brothers Richard and Maurice McDonald in Log Angeles in 1940, is now the world’s largest chain of hamburger fast food restaurants. 麦当劳
Clean & Clear is a line of skincare products owned by Johnson & Johnson, a New Jersey-based company dating back to 1886. The name was chosen to convey the line’s fragrance-free and color-free composition. 可伶可俐
Häagen-Dazs is a brand of ice cream, established in New York in 1961. The name is simply two made-up words meant to look Scandinavian to American eyes. 哈根达斯
HSBC is the shortened form for the Hongkong and Shanghai Banking Corporation Limited, one of the largest banks in the world. 汇丰银行
Nike is the world’s leading supplier of sportswear and equipment. The company takes its name from Nike, the Greek goddess of victory. 耐克
KFC, also known as Kentucky Fried Chicken, is a chain of fast food restaurants based in Kentucky, the United States. 肯德基
Sony is one of the leading manufacturers of electronics products for the consumer and professional markets. The founders made up the name from sonus, the Latin word for sound, and also from the English slang word “sonny”. 索尼
Ford, founded by Henry Ford in 1903, is the fourth biggest automaker in the world in 2010. 福特
New words in Reading A

15 minutes
Objective: Ss can get familiar with the new words and expressions, etc.

Steps:
• Ss listen to the new words and expressions, etc.

• Ss read the new words and expressions, etc.

Notes: For a class with higher English proficiency, the teacher may follow the following steps:

• Ss preview the new words and expressions.

• Ss read the new words and expressions.

• Ss dictate several important new words and expressions.

Discussions before Reading A
10 minutes
Objective: Ss can get familiar with the new words and expressions, etc..

Steps:
• Ss know something about Reading A.

• Ss discuss the following two questions:

1. What is the meaning of Häagen-Dazs?

2. Do you think the brand of Häagen-Dazs is a successful one? Why or why not?
• Comment briefly on their work.

	Hours 2-3:

  Reading A    
45 minutes   

Language points

35 minutes


Paragraph 1

flavor: n. a particular taste of a food or drink
e.g. This bread has plenty of flavors. 
I don’t like the flavor of onion. 
You may choose from six popular flavors.
franchise: n. permission given by a company to someone who wants to sell its goods or services
e.g. a franchise holder 
a franchise agreement 
v. to give or sell a franchise to someone
e.g. He is starting the first school himself, but subsequent ones will be franchised to use the new method. 
Paragraph 2

dense: a. containing a lot of things, people, plants, etc. in a small area 
e.g. We fought our way through dense forest. 
Traffic slowed down because of the dense fog. 
There was a dense crowd waiting to see the pop star.

be meant to: to have a particular responsibility or duty 
e.g. You were meant to keep the children out of trouble.

We are meant to write our names at the top of the paper.

substantially: ad. by a large amount or degree 

e.g. The city has grown substantially.

   We have substantially increased the number of courses.

dedicated: a. made for or used for only one purpose

e.g. This TV station has two dedicated sports channels.

This classroom is dedicated to after-class activities.

outlet: n. a shop or place where a particular product is sold

e.g. Most of their sales are through traditional retail outlets.
Paragraph 3

derive (vi/vt.) from: to come from; to obtain or receive from a source 
e.g. This English word derives from French. 
This idiom derives from an ancient custom. 
He has derived great pleasure from reading this book.
made-up: a. invented; thought up

e.g. My boss questioned my made-up excuse for being late.

   No one believed his made-up story.
Paragraph 5

ingredient: n. one of the things from which something is made, especially one of the foods that are used together to make a particular dish
e.g. Coconut is a basic ingredient for many curries. 
What are the ingredients of the cake? 
Imagination and hard work are the ingredients of success.
innovate: v. to introduce new things, ideas, or ways of doing something
e.g. We must constantly adapt or innovate to ensure success in a growing market. 
Businesses have to innovate in order to make new progress.
distinctive: a. having a quality or characteristic that makes something different and easily noticed
e.g. She has a very distinctive way of keeping fit. 
Soldiers wear a distinctive uniform.
demanding: a. expecting a lot of attention, especially in a way that is not fair; needing a lot of ability, effort, or skill
e.g. They found the job very demanding.

    I didn’t know a baby can be so demanding.

Paragraph 6

exceptional: a. unusually good; excellent
e.g. They are exceptional students. 
The firemen showed exceptional bravery. 
At the age of five, she showed exceptional talent for a musician.
release: v. to make something available to the public
e.g. The new film will be released next month. 
The commission released its findings. 
When is the best moment to release the date of the election to the newspapers?

Task 1

5 minutes
Objective: Ss can understand the passage and accurately write down the missing information.

Steps:

• Ss do Task 1.

• Ask Ss to work individually.

• Check the answers.

Suggested Answers

1. Häagen-Dazs was established in 1961.

2. It is sold both in grocery stores and in dedicated retail outlets.

3. It has no meaning. It is simply two made-up words meant to look Scandinavian to American eyes. 

4. He was trying to figure out a name that is completely unique and original.

5. Häagen-Dazs is very successful because the brand has stood for fine ice cream for half a century.
Task 2

5 minutes
Objective: Ss can correct the statements according to the passage.

Steps:

• Ss read the passage.

• Ss complete the task.

• Ss compare their work with others.

• Select Ss to present their work.

Key

Suggested Answers: 
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First retail store

Det

in Brooklyn, New York in 1976

Creators of Haagen-Dazs

Reuben and Rose Mattus

First flavors of Haagen-Dazs

vanilla, chocolate and coffee

Other flavors of Haagen-Dazs

Vanilla Swiss Almond, Butter Pecan and Dulce
de Leche

Methods of sell

retailing (in grocery stores, retail outlets),
franchising

Future plan of Haagen-Dazs

developing exceptional new super premium
frozen dessert experiences, releasing new
flavors every year



 
Language lab

45 minutes

             Task 1


5 minutes
Objective: Ss know the spelling and meaning of the words and expressions from Reading A.

Steps:

• Ss read Task 1.

• Allow Ss 5 minutes to do the task.

• Check the answers.
Key

Key: 
1. F   2. D   3. A   4. J   5. E   6. G   7. C   8. H   9. B   10. I  
             Task 2


10 minutes
Objective: Ss can use the words and expressions from Reading A.

Steps:

• Ss do Task 2.

• Ask Ss to work individually.

• Check the answers.

Answers 
1. brand        2. immigrants        3. dedicated         4. philosophy 

5. ingredients   6. franchise          7. released           8. exceptional

9. distinctive   10. demanding
             Task 3


10 minutes

Objective: Ss can use the words and expressions from Reading A.

Steps:

• Ss do Task 3.

• Ask Ss to work individually.

• Check the answers.

Key: 
1. Jack came up with a new idea to push the sales of the products.

2. Since we innovated in technology last year, the production has been greatly increased.

3. No details about the talks have been released, so we don’t know what will happen next.

4. If his conclusion is derived from facts, we have to follow his advice.

5. Ten years ago we had only a staff of ten to start with, but now our company is a leader in the fast food industry. 
             Task 4


10 minutes
Objective: Ss can express ideas in writing using the two models outlined for Task 4.

Steps:
• Read the models to Ss with an explanation if needed.

• Ss work in pairs.

• Check the answers.
Key: 
Model 1
1. He didn’t tell me the reason why he resigned last week.
2. Nobody knew the reason why the experiment failed. 

3. The reason why Mary succeeded in the end was that she worked very hard.
Model 2
1. September 10 is known as Teachers’ Day in China. 

2. He is known as the greatest musician of our time.

3. Suzhou is known as Venice in the Orient. 
             Task 5


10 minutes

Objective: Ss can use the vocabulary in Reading A for translation.

Steps:

• Ss work individually or in pairs and translate the sentences.

• Ask two Ss to write their translations on the board.

• Comment briefly on their work with emphasis on the structures of their sentences.
Key: 

1. Please notify all the staff to come to the meeting tomorrow. 

2. You can see many world-famous companies at the exhibition: IBM, Sony, Nokia, to name just a few.

3. Eastern culture can play a positive role in this aspect.

4. We have to innovate and develop more products to meet the needs of our customers. 

5. Their company will release their latest software in July.

6. This new policy will substantially change the way people work in an office. 

7. His new job is well paid, but highly demanding.

8. She remits 500 yuan to her family every month.


	Hours 4-5:

        Listening


45 minutes

             Task 1


5 minutes
Objective: Ss can tick off the right answer according to the conversation.
Script:
M: My mobile phone is broken. I’ll have to buy a new one. 
W: What happened? 
M: I put my phone next to my books. When I picked up the books, the phone fell onto the floor. Its screen got broken. 
W: Couldn’t you have it repaired? 
M: I called the Service Center, and they said it’s not worthwhile to replace the screen since the screen itself is expensive. 
W: Do you have any idea what brand you are going to buy? 
M: I think Nokia is OK, although the broken one is a Nokia. I like its operating system. It’s more user-friendly. 
W: Nokia is a big brand. But haven’t you thought of making a change? 
M: What’s your recommendation? 
W: I am using a Lenovo, and I think its quality is reliable. And some models of Lenovo have cute looks. 
M: My friend John told me that his Motorola is quite good, and he has been using two Motorola phones for almost five years. He said that it’s cool for a man to use Motorola. 
W: Seems to me that you boys fancy Motorola more than we girls do. 
M: I will choose between Nokia and Motorola. I shall go to the phone stores to take a look this afternoon. Would you like to come with me?
W: Sure, I’d love to.

Key:
[image: image3.png]Key

Samsung

Apple

Xiaomi

Useful

Operating
System

Good
Quality
and Cheap
Price





             Task 2


10 minutes
Objective: Ss can choose the best answer according to the conversation.
Script:

W: Why do you think a brand is very important?
M: A brand is more than a label, or the name of a product or company. It represents a set of values that the company wants the consumer to associate with its products. These values go beyond the need for quality or durability. 
W: Can you give me some examples? 
M: Sure. Some companies try and appeal to the youth market and its sense of adventure, whereas others target older consumers who may be more interested in luxury, comfort and prestige.
W: How do we measure brand value? 
M: It’s measured by looking at the status of the brand in a market and whether people remain loyal—whether they continue to buy the product.
W: What benefits does a famous brand bring to the customer? 

M: For the consumer, branded goods can bring a lot of benefits. A globally recognized name offers reassurance, security, and quality, as well as status. But it’s actually more complex than that. While it’s challenging for advertisers to promote a brand that appeals across many different cultures, the long-term goal is to sell a way of life, not just a product.
Q1: Why is the brand very important? 

Q2: What is the main feature of the youth market? 
Q3: What will customers do if they are loyal to a brand?
Key:
1. B        2. A         3. C   
             Task 3


10 minutes
Objective: Ss can decide whether the statements are true or false.

Script:
W: Your offer has been carefully studied, Mr. Denver.

M: What do you think of it, Ms. Jones?
W: We think your price is much higher than our expectation, even if your quality is the first class.

M: I’m glad you acknowledge the quality of our products. I remember you’ve once said that quality is the most important in determining the price. Also, you’re certainly aware of the value of our brand. Its high reputation and our excellent service also justify the price.
W: But quality and brand name is not everything. Seeing the market weakening, many companies are reducing their prices, which attracts more consumers accordingly.
M: Yes, we’ve noticed that too. But as we see it, the present downward market tendency is just temporary, and it is only a matter of time for the market to recover. And it is never our strategy to win customers by being involved in price wars.
W: You have a point there. But I’m afraid we can’t make our clients accept such high prices while other suppliers are reducing theirs.
M: Then what’s your proposal?
W: We shall increase our order by 10% on condition that you reduce your price accordingly.
Key: 
1. T          2. T         3. F
             Task 4


10 minutes

Objective: Ss can tick off the right answer according to the conversation.

Script:
W: Mr. Ford, shall we now discuss the packaging? We believe that a unique packaging may help the company’s brand stand out.
M: Very well. You know, we use a plastic wrapper for each blouse, all ready for window display.
W: Good. What about the outer packing? 
M: We’ll pack them 10 dozens to one carton. 
W: Cartons? Could you use wooden cases instead? 
M: Why use wooden cases? 
W: I’m afraid cartons are not strong enough for such a heavy load. 
M: The cartons are comparatively light, and therefore easy to handle. Besides, silk blouses are not fragile goods. 
W: Maybe you are right, but the goods are to be transhipped at London. If the boxes are moved about, the dampness or rain may get into them. This would damage the blouses. 
M: No need to worry about that. The cartons lined with plastic sheets are waterproof, and they will be handled with care. 
W: Well, I don’t want to take any chances. Besides, cartons are easy to cut open, and this increases the chance of being stolen.

Key

Key: 
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             Task 5


10 minutes
Objective: Ss can accurately write down the missing information.

Script & Key:
Do you get interested by the logos of the various companies that you go through? Have you ever wondered how all those logos and their names came to reality? Behind every brand name there is a story that is untold.

Selecting a brand name is really tough. Not everyone can come up with easy-to-recall brand name. After all, be it any era, customers like to associate with brand names that are simple and easy to memorize.

The name “7 Eleven” came into existence back in1946, because of the extended working hours from 7AM to 11PM.

The term Sony is inspired from two words, “Sonus”— a Latin word meaning “Sound” and an American slang “Sonny” which means bright youngster.
The finest coffee house Starbucks is named after a character of a novel named “Moby-Dick” which was penned by Herman Melville.

The largely consumed drink brand got its name from a particular type of chemical named “Pepsin”. Isn’t it interesting?
Speaking


45 minutes

Task 6


20minutes

Objective: Ss can complete information by practicing.

Suggested Answer:

1. A: Nokia is out of date now. Haven’t you thought of making a change?

B: I prefer Apple/Samsung/Huawei. Many people use mobiles of this brand now.
2. A: How do we measure brand value?

   B: It’s measured by looking at the status of the brand in a market and whether people remain loyal.

3. A: What benefits does a famous brand bring to the customer?
B: A famous brand offers to the customer reassurance, security, quality, as well as status.

4. A: Why bother to discuss packaging? We take responsibility just for branding!
   B: Well, I believe a unique packaging may help the company’s brand stand out.
5. A: Selecting a brand names do customers like?
   B: Generally they like names that are simple and easy to memorize.
             Task 7


25 minutes

Objective: Ss are able to practice discussing brands.
Steps:

• Ss read Task 7.

• Ss work in pairs, talking about their favorite shampoo brands.

Key: (Omitted)

               

	Hours 6-7:

        Reading B











  45 minutes

             New words









  5 minutes

Objective: Ss can get familiar with the new words and expressions, etc.

Steps:
• Ss listen to the new words and expressions, etc.

• Ss read the new words and expressions, etc.

             Fast reading








      20 minutes
Objective: Ss can comprehend Reading B.

Steps:

• Ss read the passage.

• Provide help if needed.

             Task 1










  10 minutes

Objective: Ss can decide whether the following statements are true or false according to the passage.

Steps:

• Ss read the passage.

• Ss complete the task.

• Ss compare their work with others.

• Select Ss to present their work.

Key

Key: 1. F    2. F    3. T    4. F    
             Task 2










  10 minutes

Objective: Ss can comprehend the specific information taken from the passage.

Steps:

• Ss read the passage.

• Ss complete the task.

• Ss compare their work with others.

• Select Ss to present their work.

Key: 2—D    4—B    7—A      9—C
        Writing











  45 minutes

             Task 1









  15 minutes
Objective: Ss can get familiar with the style of leaflet.

Steps:

• Ss do the task individually.

• Ss compare with each other’s answers.

• Provide help if needed.

• Present the answers.
Suggested answers:  
1. The goal of the leaflet is to promote The Rice Box fast food service for Christmas parties. 
2. The leaflet should not be larger than an A4 paper because if people can’t fit it easily into a pocket or a bag, they’ll throw it away. 
3. The messages such as the event (Christmas Party), the menu (Catering Special Menu), the price ($11 Per Person), and the phone number (545-9929) are given in a larger font or a more eye-catching color with the purpose to draw readers’ attention and arouse their interest. 
4. No, of course not. A leaflet without illustrations will be very boring.
             Task 2









  15 minutes

Objective: Ss can get familiar with the style of leaflet.
Steps:

• Ss do the task individually.

• Ss compare with each other’s answers.

• Provide help if needed.

• Present the answers.

Suggested Answers: 
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‘Come share the tradition, heritage and fun! Pian your trp today!
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             Task 3       
                           15 minutes
Objective: Ss can get familiar with the style of leaflet.

Steps:

• Ss do the task individually.

• Ss compare with each other’s answers.

• Provide help if needed.

• Present the answers.

Suggested Answers:
Eat at Bob’s Café—Great food and it is healthy too! 
Recommended Menu for College Students 
All Day Breakfast 
eggs, bacon and grilled tomatoes on toast with tea or coffee from 5.00 to 10.00 

Island Feast—a selection of cakes with ice cream, tea or coffee, fruits (ideal for up to 4 people) 30.00 

Great food at the great place. Please find us at 156 College Street. 
Open from 7:00 a.m. to 10:00 p.m. from Monday to Friday. 
Telephone: 0755-34560987


	Hour 8:

       Mini-Project





  40 minutes

Objective: Ss can know how to conduct a brand loyalty survey.

Steps:

• Grouping. Divide the class into groups. 
• Defining the project. Go through the project with the class and clarify requirements. Remind Ss to choose a product or service which their schoolmates are familiar with. 
• Timing & cooperation. Give Ss the deadline for completion and guidelines on working together. 
• Presentation. Ss present their evidence for completion. In this project, they need to hand in a written summary and the ten loyalty survey forms they have collected. Ask them to do it after studying the whole unit.
       Quiz












  5 minutes
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