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2 Unit 2 Product 4
3 Unit 3 pricing 4
REAZ 4 Unit 4 channel 6
5 Unit 5 Personal selling-products 4
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Unit Reading A Listening and | Reading B Writing Project Vocabulary Grammar
Speaking

Unit 1 Tier tale:How | Survey and analysis Questionnaire on | summary Market research New words and | Parts of speech and
Market survey and | marketers  classify food purchase expressions sentence components
analysis cities in China Vocabulary and

structure
Unit 2 The Product Life | Product The failure of new | memo Solving the problem | New words and | Modal verbs
Product Cycle improvement coke of'a product expressions

Vocabulary and

structure
Unit 3 Pricing in emerging | Pricing strategies Mcdonald’s  pricing | Letter Pricing a Product New words and | Tenses
pricing markets strategies Expressions

Vocabulary and

structures
Unit 4 Types of distribution | Common distribution | Showrooming:threat | Letter of application | Getting familiar with | New  words and | Sentences
channel Channels channels or opportunity? distribution channels | Expressions

Vocabulary and

structures
Unit 5 Mastering sales Selling products Selling a 35000 | email Selling products New words and | Attributive Clauses
Personal watch  during a Expressions




selling-products recession Vocabulary and
structures
Unit 6 How to sell life | Selling services Does cold calling | Responses letter Handling customer | New words and | Non-finite Verbs
Personal insurance work? complains Expressions
selling-services Vocabulary and
structures
Unit 7 Las vegas”what | Advertising details advertisement Advertising message | Advertisement New words and | Subjunctive mood
advertising happnes here, stays design Expressions
here campaign Vocabulary and

structures




